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A creative and 
passionate web & 
Graphic designer.

Protfolio
www.aditiverma.com

Design isn’t about right or 
wrong; it’s an art form that aims 
to communicate information 
through visuals. The key is to create 
something that resonates with the 
target audience.



Print projects at NSWALC. 

MARKETING COLLATERAL

Brand Collateral Handbook Pull-up Banner Report SignageFlyerCatalogue PosterMagazine

Colour  
palette

OVERVIEW
Through thoughtful design aligned with 
NSWALC’s brand guidelines, I develop 
a strong visual language that reflects the 
organisation’s values, amplifies its voice, 
and builds lasting trust with the community.
By recreating the brand guidelines 
and working with core brand artwork 
and elements, I create meaningful 
print and digital design outcomes.

Graphical 
elements

BRAND STYLE GUIDE



Event Branding & Design - NSWALC Statewide Conference 2026. 
Brand Collateral Pull-up Banner AwardsSignagePrograme Guide Merch

We’d love to hear about your 
experience at this event. Scan the 
QR code to share your thoughts.

WE VALUE YOUR 

FEEDBACK



MERCH

Print projects at NSWALC. 
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PRINT AND DIGITAL BRAND COLLATERAL

Print & Digital projects at NSWALC. 
Brand Collateral Handbook Pull-up Banner Report SignageFlyerCatalogue PosterMagazine

SCAN ME

www.alc.org.au    02 9689 4444

Discover & Win!
NSWALC KNOWLEDGE QUIZ

Youth Engagement Survey!Youth Engagement Survey!

Scan the 
QR Code  
to have 
your say!

Anyone can complete it! It only takes a 
few minutes.

If you have any questions or would like to 
share more, please reach out to  
us at yac@alc.org.au. 

Join us for the 2026 NSWALC Statewide Conference. 
We'd like to invite you to select two delegates to represent your LALC.

Under the theme of this year's conference is NSW Land Rights, The Next Chapter:
Unlocking the next 40 years, the 2026 NSWALC Statewide Conference will provide
the opportunity to come together and shape a future that continues to honour
Culture, strengthen Community, and create a pathway for economic independence
and social equity for our people.

We look forward to welcoming you to the 2026 New South Wales Aboriginal Land
Council Statewide Conference. 

2026 NSWALC
STATEWIDE 
CONFERENCE

Mon 23 March - Wed 25 March

Rydges Parramatta, Sydney

RSVP by Friday, 30 January to swc@alc.oirg.au

YOU ARE INVITED TO THE 

We are capturing video
and photo content at the 

2025 Koori Knockout. 

If you would not like to be
featured, please let one of our

team members know. 

NSWALC’s inaugural Youth Advisory Committee

APPLICATION 
DEADLINE

13 Oct 24
Youth Advisory Committee (YAC)
APPLICATIONS OPEN NOW!

SCAN ME
To find out 
more and 
apply today!

NSWALC is looking for young people who:
are Aboriginal person between 18 and 25 years of age

are a member of a Local Aboriginal Land Council (LALC) in NSW

are currently living/working/studying in the region of their LALC

 can demonstrate a commitment to actively participate on the Youth Advisory Committee 
(YAC), including travelling and attending Regional and State-wide meetings

is an advocate for the rights and interests of Aboriginal peoples

can demonstrate a willingness to learning and personal development 

We strongly encourage applications from, people with disability and LGBTIQA+ people.

YOU CAN BE THE NEXT MEMBER OF NSWALC’S YAC

Subscribe to our 

Scan me to sign-up

NEWSLETTER!

FOLLOW US
ON SOCIAL NETWORK



Social media design projects at NSWALC. 
Website Design Digital FormsOnline eventsSocial MediaEDMs



Social media design projects at NSWALC. 
Website Design Digital FormsOnline eventsSocial MediaEDMs



Digital design projects at NSWALC. 
Website Design Digital FormsOnline eventsSocial MediaEDMs



Print projects at NSW DoE. 

MAGAZINE.T4L

Brand Collateral Handbook Pull-up Banner Report SignageFlyerCatalogue PosterMagazine

Colour  
palette

ISSUE 26 | TERM 1 | 2024

magazine
Beginning Teacher 
Tech Guide 2024

Get 
online

Access 
platforms 
and tools

Power 
up your 

classroom 
with tech

magazine 

Refresh 
your skills 

School Administrative 
and Support Staff  

Tech Guide 2024 

ISSUE 28 | TERM 2 | 2024

magazine

Podcasting
The ultimate guide to  

podcasting in your school 

ISSUE 21
TERM 3 I 2022

The How-to 
Edition

Learn how 
to set up a 

makerspace in 
your school

How to get your 
class building 
an app 

How to build 
on your 
professional 
learning

1

OVERVIEW
Creation of designs in adherence to the 

style guide is crafting a consistent visual 
identity that clearly shows the audience 
an organisation’s value & vision, and 
establishes trust & loyalty.
Ensuring adherence to brand 
standards and working within a limited 
palette and graphical elements, I 
created these engaging magazines, 
which achieved an impressive 
readership.

Please visit edu.nsw.link/T4L.Magazine to 
view digital version of these magazines.

Graphical 
elements

BRAND STYLE GUIDE



T4L KIDS MAGAZINE

kids
technology 4 learning

ISSUE 4 — TERM 3, 2021

TTHHEE  MMIINNEECCRRAAFFTT  DDEESSIIGGNN  IISSSSUUEE

Design a space for
your community!

kids
technology 4 learning

ISSUE 3 — TERM 2, 2021

SCIENCESCIENCE EDITION EDITION 

Explore 
your world!

kids
technology 4 learning

��

ISSUE 6 — TERM 4, 2021

DYNAMICDYNAMIC DATA DATA

Let your 
design tell 
a story!

ISSUE 10 — TERM 3, 2022

kids
technology 4 learning

Design and build 
an app that makes 

transport easy for all! 

Take theTake the  
transport apptransport app  
challenge!challenge!  

accessibleaccessible

safesafe

easyeasy

kids
technology 4 learning

ISSUE 8 — TERM 1, 2022

Connecting with 
community
Artwork created by Suzanna, a student from Boggabilla Central School on Gamilaraay Country. It represents 
themes of community, school, friendship and family. 

kids
technology 4 learning

ISSUE 14 — TERM 3, 2023

Design an Design an 
airport of airport of 
the future in the future in 
Minecraft!Minecraft!

Design an Design an 
airport of airport of 
the future in the future in 
Minecraft!Minecraft!

Is it Sustainable?

is it Connected?

Please visit edu.nsw.link/T4L.kids to view 
digital version of all these magazines.
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Print projects at NSW DoE. 

Canva for Education

Canva for Education

Accessing    
Canva for  
Education

Visit the Canva for Education page and read through all the 
information to determine if the service is 
right for you and your students.

For teachers1

Login to your  staff portal
2

Click on the ‘Canva for Education’ icon
3

Assess the Service

1. Select ‘edit my essentials’  2. Select ‘add new essential’  3. Search for ‘Canva for Education’  4. Select ‘Add’
OR Simply watch this video

4 If you don’t see ‘Canva for Education’

Get  
creating5

Now you have access, it it time 
to begin! Explore templates, add media.

To keep building your skills 
investigate the Canva Design School and 
explore sections including infographics, 
videos and so much more!

6 Learn 
more

Canva for Education

Canva for Education

1. Select ‘Log in’  
2. Select the ‘continue with email’ option  3. Sign in with your @det.nsw.edu.au email address 

If you access Canva via the App or at Canva.com

TOP TIP!

If choosing to use Canva in the classroom, it is a requirement that all students have parental permission. 

More information on obtaining consent for the use of digital tools can be found here.

Signs of a 
fake invoiceStop and evaluate emails that request payment or a change to a suppliers’ bank or contact details. 

If you spot any of these red flags, be cautious and speak with your team leader or manager

Spotted a fake invoice email?  Report it via the Report message button in Outlook and advise your team.
Fallen for a fake invoice email? Report it immediately to EDConnect on 1300 32 32 32.

77
Unexpected invoice from a new supplier or one you haven’t 

dealt with in a while

Payment is urgent or you’re threatened with serious 
consequences

Empty email message other than the invoice attached, or a very 

generic subject line

Sender is someone who wouldn’t normally send payment 
requests, eg CEO

Payment amount differs from the usual amounts or is unusual, 

for example $999,999

Email address doesn’t match the company name or is a Gmail or 

Hotmail account

Suppliers request a change to their bank account or contact 

details via email

11
22
33
44
55
66
77 www

Accessing    Canva forEducationFor Students
Create a design

Start 
creatingNow you have access to 

Canva, click ‘Create a Design’ to get 

started! Take a peek at the templates for 

some inspiration.

3

Submit your workOnce you have completed you may wish 

to submit your work to your teacher. Click 

‘Send to Teacher’ to submit your work.

4

Login to your  student portal
1

Canva for Education

Canva for Education

Canva for Education

Canva for Education

Click on the ‘Canva for Education’ icon

2

1. Select ‘Log in’  2. Select the ‘continue with email’ option  

3. Sign in with your @education.nsw.gov.au email 

address 

If you access Canva via the App or at Canva.com

TOP TIP!

Still can’t find your way? Simply watch this video.

Cyber criminals want your password and 

access to your device so they can steal  

your information and use it against you.
Slow down and look out for these common 

signs of email phishing.

An email with a sense of 
urgency. Pay now! 

Unknown sender or a 
familiar sender with 
an unusual request, tone or signature.

Attachments that require an extra click, 
your user ID or password 
before they’ll open.

An offer that’s too good to be true.

A request for personal or sensitive information. 

Enter your user ID and password here…

Spotted a phishing email?  
Report it via the Report message button in Outlook.

Fallen for a phishing email?  
Report it immediately to EDConnect on 1300 32 32 32.

Signs of  Phishing
77

22
33

66
77

11

A generic greeting, subject or request – ‘Dear 
Customer’ or ‘Remittance’.

A hyperlink with an underlying URL that looks unusual. 

44
55

Brand Collateral Handbook Pull-up Banner Report SignageFlyerCatalogue PosterMagazine



Digital design projects at NSW DoE. 
Website Design Digital FormsOnline eventsSocial MediaEDMs



Print projects at Tribe Advertising. 
Brand Collateral Handbook Pull-up Banner Report SignageFlyerCatalogue PosterMagazine

OVERVIEW
Understanding the client’s vision & perception, and converting it into captivating 

visuals is what makes an artist sand out.
While collaborating with various clients on different projects, I gained a clear 
understanding of each client’s design requirements, resulting in successful 
outcomes that satisfied their needs.

New canine 
osteoarthritis patient trial now available.

Contact your Boehringer Ingelheim Territory Manager 
or call 1800-808-691 to receive your Osteoarthritis 
Improvement Trial Kit, plus a demonstration of how this 
simple program works. 

Scan the QR code or visit qrs.ly/ko6i6nz to see a brief video about the trial.

Boehringer Ingelheim Animal Health Australia Pty. Ltd. Level 1, 78 Waterloo Road, North Ryde NSW 2113. 

Previcox®  is a registered trademark of the Boehringer Ingelheim Group. PREV-181017e. BI1301TA-02/18.

* Via stock redemption

Talk to your Territory Manager to register your practice now. 
This trial is only available to a fi xed number of clinics.

Simple, automated program.

 Excellent client engagement opportunities.

Previcox® trial medication for your clients*.

BI1301 Press AD for Vet Practice -A4.indd   1

3/19/2018   9:52:21 AM

•   12 months’ protection against Bordetella bronchiseptica with a single dose from 8 weeks of age1

•  Simple, no-fuss administration

The only canine 
cough vaccine you 

can give orally.

Bronchi-Shield
®

 ORAL 
Protech® Bronchi-Shield® ORAL delivers:

 References: 1. APVMA registered label.  
Boehringer Ingelheim Pty Limited.  ABN 52 000 452 308.  Animal Health Division, 78 Waterloo Road, North Ryde NSW 2113. Tel: 1800 038 037. Bronchi-Shield® is a registered trademarks of Boehringer Ingelheim Vetmedica Inc. BI1133TA-07/16

BI1127 PressAd BSO_Vet Practice A4.indd   1

7/27/2016   2:00:14 PM
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Website front design projects at Tribe Advertising. 
Website Design BootStrapCSSHTML



Digital design projects at Tribe Advertising. 
eDetailer Digital FormsOnline eventsSocial MediaEDMs



UX/UI design projects at Tribe Advertising. 
Mobile App App TestingApp frontend CodingWireframePrototype

Document Revision

IM025-20022018.0

Client

Fresenius Kabi

Stage finished 
user goes 
back to 

homepage

30 MIN 
TIMER

App auto 
loads to this 

point

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

Dissolve the entire PicoPrep 15g sachet 
in 250ml of warm water.

NEXT

Sachet illustration

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

Place it in your fridge if you prefer to 
drink it cold, or allow it to sit and cool 
to room temperature.

Keep your 
phone handy
In 30 minutes, I’ll remind 
you to take your drink.

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

OK

It’s time to 
continue.

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

(Approx 250ml)

Tap DONE when complete

The extra water is important 
because it will keep you hydrated.

Now drink a glass 
of plain water

!

DONE

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

You have completed this stage 
of the preparation process.

Good Job!

NEXT

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

Keeping hydrated requires 
drinking a glass of approved 
clear fluids every hour.

I’ll sound an alert when the 
next stage is ready to begin.

Keep your phone handy!

Relax & stay 
hydrated!

DONE

STAGE 1 - PicoPrep  (250mL)

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

When you finish your drink, tap the 
DONE button

This is the small (250ml) drink that you 
chilled earlier.

DO NOT drink any of the 
1L solution at this time.

Drink the 
PicoPrep solution

DONE

!

Always follow your doctor’s instructions 
if they differ from this guide. FEELING UNWELL?

Dissolve the 
Glycoprep-C 70g 
sachet in 1L of water 
using a clean food 
grade container

NEXT

You will be not drinking this 
until later. Place the mixed 
solution in the fridge if you 
prefer to drink it cold

TIP: Attach the packet label to any containers that 
are pre-prepared in advance to recognise it later.

!

When the page loads a 60 mins 
timer is set for the next reminder

When the page loads a 30 mins 
timer is set for the next reminder

At the time of the 
scheduled medication. 
 
See Reminder Procedure 
flowchart for more details

When page loads, reminder for the next stage is created, 
the alert is set at the normal scheduled time for the next 
stage unless that scheduled time is <5 minutes away in 
which case the alert is set at +10 minutes.

Prepkit-C 

Next

REMINDER

“It’s time to 
continue  your 
preparation.” 
 
User is taken to 
Reminder Procedure 
flowchart by this 
alert.

Stage 1
User comes 

from the Start 
of Preparation 

flowchart

to Stage 2

Place the mixed solution 
somewhere safe to cool 
to room temperature. 

Place the mixed 
solution in the fridge to 
cool it down. 

It is now time to 
drink the PicoPrep  
solution, followed by 
a glass of water.

If the user have 
chosen chilled 
temperature 
setting, they’ll get 
a prep-preparation 
reminder 60 
mins prior to 
the scheduled 
medication time

If the user have 
chosen room 
temperature 
setting, they’ll get 
a prep-preparation 
reminder 30 
mins prior to 
the scheduled 
medication time

We’ve turned this...

... into this!
The new 

bowel prep 
app simplifies 

instructions for 
patients


