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Print projects at NSWALC.

@37 /v‘mug/L t/mug/ztfu/ c[esign a/ignec[ with
NSWALC s hrand gui&[e[ines, J c{wc/op
a stong wsua/ /anguage t/Lat "zeﬂect5 t/w

otgamsatcon 5 va[ucs, amply ﬁes its votce, P L
Join
anc[ [)ut/cls /astmg trust th/L t/ze commumtg. ?fé"o‘:”:l?fzﬁ?e”' NSWALC

Community

today & have
By recreating the brand guidelines your say!
and working with core brand artwork
and elements, | create meaningful

print and digital design outcomes.

New South Wales
Aboriginal Land Council

k, and the lands
| through.

Colour Graphical
palette elements

Now Soutn Wales
Aborgina Land Counc

y alc.org ay




Event Branding & Desigh - NSWALC Statewide Conference 2026.
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Print & Digital projects at NSWALC.

Brand Collateral Magazine Catalogue Flyer Poster Handbook Pull-up Banner Report Signage
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Social media design projects at NSWALC.
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Digital design projects at NSWALC.
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Welcome 1©

(NSWALO) Newsitr,and
community and wider Land Rights Networ

About NSWALC

For more than four decades, NSWALC has stood
s the peak representative Body for Aboriginal
people n New South Wales — a volce for our
communities and a guardian of the Land Rights

ur Council s electe from our membership,
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Our New Brand Hub

Dear All,
We are excited to announce the launch of our new Brand Hub on the company intranet!

The Brand Hub is your go-to resource for ll things related to NSWALC’s brand—whether it's our latest
guidelines, logos, images, visual assets, or templates. We've created this space to ensure everyone has
quick and easy access to the tools and information needed to represent our brand consistently and
effectively.

What you'llfind in the Brand Hub:

Brand Guidelines - How to represent our brand consistently
Logos & Assets - Approved versions for various uses
Templates - Ready-to-use Powerpoint and letterhead

FAQs & Support - Answers to common brand-related questions
Request Forms — Graphic design services request form

o access the Brand Hub, simply visit the intranet home;

e and click on the “Brand Hub” link from 1 encourage everyone to take this fime to
the top men family Lefs returm inthe New Year refreshed
Take a moment to explore and if you have any questions, please feel refer to our NSWALC Brand Hub Wishing youalla
Support FAQs.

Best regards,
Kind Regards,
Communications & Media Raymond Kely

Chairperson NSWALC

Our office willbe closed for the C}

Jl, safe, and relaxing hold

Welcome to NSWALC's newslette!

About NSWALC

ooty ustaosbl 4o b

oy s, youve v etmkhnt

 HaeeY HOLIDAYS

|
and a Happy New Year:

Nt 10 take a moment to thar
so much together, and it s allthar

reak starting 19 Dec 2

ax,anc enjoy the festive season with fre
dy for new challenges

veryone for their hard




Print projects at NSW DoE.

Brand Collateral Magazine Catalogue Flyer Poster Handbook Pull-up Banner Report Signage

OVERVIEW
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Ensuring adherence to brand
standards and working within a limited
palette and graphical elements, |
created these engaging magazines,
which achieved an impressive
readership.
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Brand Collateral Magazine Catalogue Flyer Poster Handbook Pull-up Banner Report Signage

T4L KIDS MAGAZINE mmmmmmmm—mmal

- # Please visit edu.nsw.link/T4Lkids to view
digital version of all these magazines.

‘ \oP Your Programming skills.

-
o _\‘\_

Produce & implement

'So how do you learn to code?

ISSUE 3 — TER)

kids

technology 4 learning!

ISSUE 6 — TERM 4,202 ISSUE 16— TERM 52023

AL (L TALkids TALKids
technology 4 learning technology 4 learning

technology 4 learning

technology 4 learning
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Digital design projects at NSW DoE.

Website Design

EDMs Social Media

Online events

Digital Forms
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Issue 3

avmbn | Education

W New tech guides for
gu

A Field Services update L 4

Welcome to the Term 1 edition of our newsletter. Our goal is to keep you informe T‘ I I Sid e r .
the latest T4L and Rural Access Gap program resources, updates and news. L n

2024

Rural Access Gap program update
A Field Operations update

We know it's a busy time as you support schools with their eliveries of their Main
Learning Displays (MLD).

Welcome to our first newsletter — our goal is to keep you informed of the latest T4L
resources, updates and news. We are back on the road - our first trip is to Dubbo in
Week 7 - help us spread the word.

New tach guides for
‘The procurement for Main Learning Displays was completed in December 2021.

+ 107 schools received upgrades throughout the holiday period

« To date, 168 schools have benefitted from new or upgraded Main Learning
Displays

+ On-demand professional learning can be accessed on the TAL MLD webpage

Rural Access Gap update

Release 3 schools will begin engagements with the Digital Support Team in Term 2.
Want to learn more about the Rural Access Gap program (RAG)? Stay in touch.

TAL resources E

New editions of TAL Kids and magazine.T4L have landed!

———
As part of the program, schools will be Al orders are currently in progress for
B receiving new devices for students and/ _ Releases 2-5. For Release 2 schools,

ISSUE 8

T4 Lkids

technology 4 learning
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Print projects at Tribe Advertising.
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OVERVIEW

%Mnc[e‘zstanc[mg the client 's vision & petception, and converting it into captivating

visuals is what makes an aztist sand out. %9

While collaborating with various clients on different projects, | gained a clear
understanding of each client’s design requirements, resulting in successful
outcomes that satisfied their needs.
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Website front design projects at Tribe Advertising.
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Digital design projects at Tribe Advertising.

TEXT HEADER FOR BLOG/EMAIL

Be your family’s superhero
N Safely share your child’s
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UX/UI design projects at Tri

Mobile App Prototype

Hil My name is Coleen
and I'm here to guide you
throughout your bowel
preparation process

| Welcome to the Bowel
| | Preparation Patient App.

This handy step-by-step guide
helps to ensure that your
preparation process is successful
and you are ready for your bowel
procedure.

Tl make your
preparation easy and
more comfortable with
step-by-step
instructions and

On completion of your medication process helpful hints.
you will also have a report of your progress

and timings to share with your prescriber. Be sure to follow all
the important
Pre-preparation
instructions. I'll send
you an alert when it's
time to start your
preparation.

Tap Start to begin the setup,

We've turned this...

Wireframe

App frontend Coding

Medication Steps

B
|

| | It's time to drink another
{ | 250mL of your prepared
solution.

1% Litre

XS

... into this!

The new

o - e
Is thi the prouct
you are using?

bowel prep
app simplifies
instructions for
patients

Diacol

be Advertising.

App Testing

Prepkit-C

Stage 1

to Stage 2
5
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P
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loads to this I Yo oot g s 3‘?th§
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